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DEMOGRAPHIC STRUCTURE
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A6t largest country in the EU

A1stin CEE in terms of population

A>59% of population is younger than 49 years old
A11.4 mn Poles are less than 25 years old
ANumber of students 1 764 000 (2011/2012)

Source: Eurostat 2012, Central Statistical Office 2010
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STUDENTS AND GRADUATES

A 22.6 mn people aged 44 and less (59%)
Almost 2.0 mn students (2012/2013)
485 thou. graduates in 2012/2013

453 higher education institutions
19 universities, 25 technical universities,

76 academies of economics >90% of students speak foreign languages

200 different majors taught 36 thou. foreign students
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Growing number of science students

17% of population with higher education

No. of students in main academic hubs (in thou.)
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Source: Central Statistical Office, Eurostat 2013



CONSTANT GROWTH

12TH EDITION DOING BUSINESS  DOING BUSINESS DOING BUSINESS DOING BUSINESS

2015 RANK 2014 RANK 2013 RANK 2012 RANK
H - 32 45 55 74
Doing Business 2015
Going Beyond Efficiency
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COMPARING BUSINESS REGULATIONS FOR DOMESTIC FIRMS IN 189 ECONOMIES
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akEvery region hasleading champiadn the scope of improvements madee 2005

A whetherPoland for OECLhighincome economieShina for Easfsia
andthe Pacific or Colombia fbatin America and the Caribbean

Source: World Bank, Doing Business 2015, 2014, 2013, 2012



GROWTH LEADER

EY 2014 European attractiveness survey

A 1stplacein the CEE regiogthe most
attractive country to establish operations

A 1stplacein terms ofnumber of the
Investment projectsn the CEE

A 3rd placein the whole Europe in terms
of created jobsdue to FDI (13,862 jolasonly
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A 2ndplacein Europe in terms of jobsreated
per project
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Source: EY 2014 European attractiveness survey, May 2014



ECONOMIC STABILITY

w Large internal market 38 mn consumers
w Healthy banking sector:

¢ Poland passed all the stress tests

¢ Low share of derivatives in portfolio of Polish banks
w PLN is not pegged to the Euro

w Low GDHrom-exports dependencda?oland only 45%Czech
Republic 73%, Slovakia 94%)

w Low Inflation rateg 0.6%(July 2014)
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Source: Eurostat 2014, National Bank of Poland



LONG TERM TRENDS

Poland

LONG-TERM TRENDS | 3-year averages

Population {(million):

GDP (EUR bn):

GDP per capita (EUR):

GDP growth (%):

Fiscal Balance (% of GDP):
Public Debt (% of GDP)
Inflation (%6):

Current Account (% of GDP):
External Debt (% of GDP):

2010-12
38.4
369
9,606
3.4

-5.6
55.6
3.5

-4.6
68.2

2013-15
38.5
420
10,908
2.5

-3.9
52.3

1.8

-2.2
70.3

2016-18
38.5
530
13,760
3.7

-2.9
50.4
2.5

2.7
63.1

Source: FocusEconomics Consensus Forecast, January 2014



INCENTIVES




INCENTIVES SYSTEM

Cash support

AGovernment grants

ACash grants available through EU Funds

AReal estate tax exemption
ACIT exemption in Special Economic Zones

ACIT relief for acquisition of new technology



